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General Mills at-a-glance
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The Sustainablility Imperative
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OUR GOAL is to sustainably
source the raw materials we use in
our products. We are committed
to sustainably sourcing 100
percent of our 10 priority
iIngredients by 2020.

Our Strategies
A Increase sustainability of
ingredients

A Collaborate to improve global
water stewardship

A Advance socially responsible
supply chains
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Sourcing

These ingredients 100% sustainably sourced by 2020 (palm oil by 2015).
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Palm oil Sugarcane Dry milled corn Dairy (fluid milk) Fiber packaging
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Definitions of Sustainability

Certification

Continuous
Improvement

Origin Direct
Investment

Self Verification

Roundtable on Sustainable Palm Qil
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ARow Crops:
oats, wheat, sugar
beets, corn

ADairy

Avanilla
ACocoa

GENERAL MILLS

AFiber Packaging
AAnimal welfare



The Power of Field to Market
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Protecting nature. Preserving Iife.
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Save money. Live better.
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Opportunities &
Incentives for
Improvements
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